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Campaign Description

The Ajér i pastér = SHENDET campaign will be running from November
2023 to February 2024, to citizens of Kosovo aiming to address the
multifaceted challenges posed by air pollution.

The campaign is driven by four key objectives:

 Pinpointing key polluters

 Rraising awareness about the sources and effects of pollution
- Highlighting health risks linked to poor air quality

- Advocating for solutions to reduce emissions

Addressing everyone from those with lung conditions to families and
ousinesses, this initiative is dedicated to uniting our community in the
oursuit of cleaner, healthier air.
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Campaign Description

Our campaignh employs a distinctive look and
feel, featuring icons and custom badges that
symbolize various facets of the

air quality issue.




Objectives:

« Awareness of Bad Polluters: Highlight the sources of pollution
affecting Kosovo's air quality.

« Education of Bad Polluters: Inform and educate businesses and
iIndividuals contributing to pollution.

« Education onlliness Caused: Disseminate information on health risks
associated with air pollution. o
« Ways to Help in Reducing Bad Polluters: Promote actionable steps
and alternatives to reduce pollution.




KRITERET TEKNIKE PER SUBVENCIONIM Republika ¢ Kosoués ‘ L S

TE POMPES TERMIKE INVERTER Republika e Kosovés ‘ Funded by
Ministria e Ekonomisé *..+* | the European Union

POMPE TERMIKE SUBVENCIONI

o — 309% E VLERES INVESTIVE _ THIRRJE PER SUBVENCIONIM
¢ PERINE 2000€ TE PAJISJEVE EFICIENTE PER NGROHJE

KRITERET TEKNIKE

a. Shkalla e performancés/eficiencés

Deri né té energjisé té jeté minimum A+ +,
400 Euro

b. Té plotésoni njé nga kriteret e
méposhtme:

a. Pajisja té keté shkallén e eficiencés sé energjisé sé paku A++ y K.f)efICIer.\.tl / performances A : :
b. Té plotésojé njé nga kriteret e méposhtme: sé pompés termike (COP) o

-Performancén termike 4.0 té jeté 4.2 ose mé i larté, ose;

ose YaN = . « Koeficienti i performancés ) . .
Né& = o P Ennid ad & P e POMPE TERMIKE KONDICIONER/ KLIME KALDAJA ME BIOMASE STUFA INDIVIDUALE
Né katalog té pajisjes té sh&nojé qé éshté inverter. sezonQIe (SCOP) te Jete 3.2 (POMPSTERMIKEAJIER-AJER, (DRU, PELET, BRIKET) ME BIOMASE

c. Certifikata e performancés sé pajisjes: CE - s - . AJER, I
C p p J J E E ose me I Iarte. TE TIPIT INVERTER ME EFIGIENCE TE LARTE)

Republika e Kosovés kurse : ) . o
Ministria e Ekonomisé ‘ energjiné ‘ : . ciE IF:OJI:UI' me e.tlléeEten
e kontormitetit .
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Target Groups:

General Public: Our campaign will leverage social media
and community events to educate the public about air
pollution and promote eco-friendly practices like using
public transport and recycling. Well also involve the
community in clean-up drives and tree planting,
fostering collective responsibility for a cleaner Kosovo.




Detailed Target:

e Individuals with Chronic Pulmonary Diseases
« Mothers Caring for Children
 Adults Caring for Elderly Parents

- Bad Polluter Businesses (Owners & Employees)




Color Scheme

Complementing the striking icons and badges, we've
integrated a carefully curated selection of visuals and
distinctive color schemes into our campaign against air
pollution. Our objective was to not only communicate the
seriousness of the issue but also evoke a profound
connection to our environment. Through these design
elements, we've successfully captured the essence of the
problem while making it visually engaging.

The inclusion of captivating imagery and thoughtfully
chosen color schemes amplifies the message of our
campaign.

Stamp Colors Primary Palette

lcon Colors




lcons & Stamps

Central to our air pollution awareness
campaign are the distinctive icons
and custom stamps, symbolizing
essential elements such as clean air,
environmental balance, and our
verified air quality locations. These
meticulously chosen symbols not only
signify the gravity of the issue but also
serve ds memorable representations
of the air quality challenge.




In design, it is important to create a consistent and visually
appedaling look across all elements of a campaign. Text boxes are
often used to help organize and present information in a clear
and visually appealing way. By using text boxes with a natural or
organic design, the overall look of the campaign can be
enhanced and the text can be integrated more seamlessly with
other design elements, such as images.

A natural or organic design aesthetic can also create a more
approachable and friendly feel for the campaign, which can be
particularly effective for campaigns related to health, wellness, or
sustainability. By choosing design elements that are consistent
with the theme of the camypaign, the overall message can be
conveyed more effectively and memorably to the audience.




Cka éshté Dyoksidi i Squfurit
(s02) dhe si ndikon né ajer?

Dyoksidi i Squfurit (S02) formohet kur digjen karburantet gé pérmbajné squfur.
4 Termocentralet me qymyr jané burimi kryesor i kétij ndotési. SO2, pérveg se
ndikon né ndotjen e ajrit duke formuar aerosole, éshté edhe pararendési i shiut
acid, duke acidifikuar mjedisin.
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Si ndikon Dyoksidi i
Squfurit (SO2) tek
njeriu?

e Ekspozimi ndaj niveleve té larta té SO2 shkakton irritim né
organet e frymémarrjes.

e Astmatikét, fémijét dhe té moshuarit jané veganérisht té
ndjeshém ndaj ekspozimit té SO2.

e Astmatikét mund té pérjetojné ulje té funksionit té
mushkérive dhe simptoma té ndryshme si
shtréngim né gjoks, fishkéllimé ose gulgim.

e SO2 kontribuon né korrozionin e pérshpejtuar té
ndértesave dhe monumenteve.
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GCka éshté Ozoni dhe si formohet? Si ndikon Ozoni tek njeriu dhe mjedisi?

Ozoni (03) krijohet né atmosferé kur ndotésit nga
automjetet dhe fabrikat reagojné nén ndikimin e drités sé
diellit. Megjithése mund té formohet né ményra natyrore,
ozoni shquhet si njé ndotés i ajrit dhe éshté njé
komponent kryesor i smogut urban.
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oEfektet shéndetésore té Ozonit:
Shkakton véshtirési né frymémarrje dhe dhimbje gjoksi.
Démton mushkérité dhe dobéson sistemin imunitar.

*Grupet e ndjeshme:

Individét me probleme té frymémarrjes.
. . Fémijét dhe aktivét jashté.

*Ndikimi né mjedis:
Démton vegjetacionin.

Redukton rendimentin e kulturave
bujgésore dhe pyjore.
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Thank You!
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